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TE is’ my pleasure to maké public this jreportaon 
physical activity in Ontario. 


The report documents three major surveys commis-— 
sioned by my Ministry. They examined the amount and 
Eype Of physical activity engaged in by eaduleseiimenc 
province, reasons for participation and non-partici-— 
pation, plans for activity, forms of encouragementaanc 
many related issues. 


AS’ an, update to information in this repore, ie wane 
to note that preliminary data for activity during 1980 
has just been made available to the Ministry and is 
currently being analyzed. 


Activity levels have increased in both June and 
November '80 surveys. While the researchers suggest 
this indicates a gradual increase in activity trends 
over the past two years, the largest recent increases 
were reported by people who are active three times a 
week or more. Those active once a week remained about 
the same. 


While this appears to be encouraging news, what 
does this report and the most recent information suggest? 
It may be that the "easy" part for the fitness movement 
is over, the majority of people are aware of the need 
for regular physical activity and support the concept. 
the chadtlenge: for the 807s will be threetold: 


= £o encourege the already active to: increase! thesqualwe, 
ano etLequencynOlte therm activity, 

- to support those people who are starting out so they 
Can adhere sto, thermr (Own activity prognancy 

= to encourage those thinking about frtness to makewand 
keep a commitment to an active lifestyle. 


i trust the report will be informative andenetomie 
to you. Should you wish additional information, please 
consult my Statf at Fitness Ontario or your localueverd 
office of the Ministry of Culture and Recreation. 


Yours Sincerely, 


fete 


Reuben C. Baetz 
Minister 
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DEFINITION OF TERMS: 


PARTICIPANTS - those who have participated ina physical 
activity at least once in the previous 
month (1 time per month). 

ACTIVE - those who have participated at least once 

PARTICIPANTS a week within the previous month 
(1 time per week or more). 

NON- - those who have not participated at all 

PARTICIPANTS during the previous month 
(less than 1 time per month). 

NON- - non-participants plus others who have 

ACTIVES not participated at least once per week 


(less than 1 time per week). 


MAJOR ASPECTS OF ACTIVITY PATTERNS: 
This study concentrates on the following major aspects 
Of PaLtveipatlony4anephysical activi ty: 
- how frequently people engage in physical activity 
- what types of activities they engage in 
how long they participate 


whether they feel they get sufficient physical 
aetivaty Ob not 


reasons for not being active 
plans to become active 
when they first became active 
how consistent their exercise patterns are 
- what would encourage them to be active or more active 
what information on fitness they would like 


- Opinions on government sponsorship of fitness programs 
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METHODOLOGICAL NOTE 


The findings in this report are based upon data collected 
DymENoncCanadianvGallup Poll Gta. tor the Ministry, of 
Culture & Recreation. Data was obtained through the 
Ontario Omnibus Surveys carried out in November 1979, 
June 1979, and November 1978. Approximately 1100 

adults randomly selected across Ontario were interviewed 


Lowmmecach sunveye a Appendixel@contains a protile of 


the sample. 


CAUTIONARY NOTE 


ieeomddedweOllected ane thesemsulveys,m while of the Highest 
quality possible, must still be treated with a degree 

Of coueron. elhevprecure poLrerayedsisyay provincial 
Preemewor activity Paccerns in Onterlorand 2s) accurate 

at this general level of description. Those looking 

for major findings should concentrate on large differences 

in percentage figures. Due to the size of the sample, 

small differences of, say 5% between figures based on 2 
samples of 500 people are probably not statistically 
srgnitreant.§ Similarly, dieterences of less than 10% Detween 


two groups of size 200 are not significant. 
Furthermore, trends discussed in this report only cover a 


one year period; thus they may not be representative of 


trends over longer periods of time. 
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SUMMARY OF FINDINGS 


The 70s boom in physical activity seems to be levelfing 
off - there has been only a very slight increase, 
Pr .any il paereLecipauLlon -OVeErmEne spas sy ecain. 


ADOUC half the: population of adultes participate a. 
most at least once a week. They seem to be becoming 
slightly more active. 


Of the remainder, 19% are physically unable; 
21% don't have enough free 
time or have no opportunity; 
7% have no need. 


Participants tend to be younger people, with more education, 
working in high income occupations. 


Non-participants are older people and those with less 
education and low incomes. 


The most popular year-round activities are: 


. walking 
- general exercise 
MOUS Ing7 Gunning 
. Swimming 

DicyV Cling 


SOMe aAGELVitIeCS are Seasonal. 


Males tend to engage in a wider variety of activities 
than do females; younger people engage in more 
strenuous activities. 


Half of the population feel they get sufficient physical 
activity. This doesn't depend on whether or not they 
participate. However, those who participate but are 
not very active feel they should get more. 


The main reasons people are not active are lack of time 
and no opportunity. 19% of the population are physically 
unable. 


Of those not active, 51% are definitely planning 

to become active or would like to. 71% of those 
who feel they should get more activity are planning 
or would like to become active. 


Support of family and friends and availability of 
facilities are the most important sources of 

encouragement to begin or to continue participating 

Awards and incentives are, in general,not at all important 
(except for some participants engaged in competitive 
activities). 


Most people are interested in obtaining information on 
fitness. They prefer specific information on fitness, 
nutrition, life style and health to general information. 


80% of the population feel the sponsorship of programs 
to encourage people to become more active is either 

an essential or appropriate activity of the Ontario 
GOvernment. 


Update ---- February, 1981 


Just as this report went to print, new information for 
activity patterns in June and November of 1980 were made 
available. 


While the data is still being analyzed, a gradual increase 
in activity levels seems to be the trend over the period 
November '78 to November '80. Not the boom of the mid- 
'70's by any means but less of the levelling-off that 


seemed to be indicated upto November 1979. 


That said, it must be noted that the largest activity in- 
creases in '80 were reported by people who are active three 
times a week or more. Those active once a week remained 
about the same. 


The data does indicate some success but as the Minister's 
comments suggest, the hard work is about to begin. 


Reporting and analyzing data such as fitness activity pat- 
terns is an on-going process. The Ministry will produce a 
short summary of the 1980 data as soon as a full analysis 
and commentary is completed and can be printed. 


IMPLICATIONS 


Pie Miagocr Limdinds of these SuLVeyYs sugges era number of 
implications for those planning, promoting or delivering 
physical activity services. The following topics should 
Serve 4s a Stimulus to wdrscussion, creative: SOlUCiOnS, 
and action. 


Non- . While about half of the population 

Parevei panes participate in some form of physical 
AGEL Y Wbyye ene re edt Cad tgleas tare 02 who 
don't who would like to =especially) if 
they could find more free time! or had 
more Opportunities. Thisigroup emayece 
a prime target for promotional Stuarcedics. 


Increase In . Many participants feel they should become 

AC ELV Ey more active - even those who are already 
quite active. There are opportunities 
here to increase the frequency, intensity 
and duration Of NySiCaleachivyit ya mehese 


active participants would appear to be a 
target group for promoting increased 


involvement. 
Quality, . While many people are active, we must 
of question the quality of achivicyen so ocmos 
Carel ey, the population walk. However, only one 

third of these walk for over an hour - another 


third walk for less than half an hour. 

While walking is better than no activity at all, 
encouraging walkers to become more actively 
involved might be an appropriate strategy. 


Promotional . The younger, more educated people having 

Strategies higher incomesappear to be aware of the 
benefits of physical activity and are more 
likely to have become active. The others 


(older, less educated, or having lower incomes) 
tend to either feel they get enough activity 
Or feel they don't oneed its ft appears ema 
the general fitness message has reached only 
Pare Of the population and sance the titnecs 
boom appears to have levelled off, has 
accomplished its purpose.. This suggests that 
future promotional strategies might be aimed 
etveachwot, thesesgroups. 


- A two-part promotional strategy is one approach 
that might be considered - one for those who 
participate, stressing the benefits of 
increasing the quality and quantity of 
participation; the other for the non-participants 
who either have not heard the message, feel it 
is not for them, or feel they are active enough. 


vi 


It may be appropriate to consider even 

more specific approaches in developing 
fitness promotional strategies, aimed at 
specific target groups. These approaches 
should consider the needs of specific 

groups and alternative communication channels 
(e.g. housewives through grocery stores, 
Seniors) through community programs, non- 
participants through physicians. 


Promotional strategies should address the 
fact that many people either feel they have 
no time or lack opportunities and that the 
strongest source of encouragement for 
paGticipatron Comes trom family and friends. 
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INTRODUCTION 


In the 70s, many people became more aware of their need 
TOmpDnyS1cadleactiVity = partially to counter the stress 
of modern living - partially, and more basically, because 
they felt more alive physically and mentally. People 
became more committed to a healthier way of life. The 
eiicLedse in participation® in’ jogging ‘and running; in 
cycling both for pleasure and as a means of transport, 


Pool wpacteot this | fitness revolution. 


While there has been much discussion on this increased 
awareness and participation, there has been relatively 
little solid information until recently on who is 
pabticipating (and who is not), why and how they 


participate, and in what kinds of activities. 


These surveys commissioned by Fitness Ontario, of the 
Ministry of Culture & Recreation, are designed to provide 
this solid information so that those engaged in the 
planning, promotion and delivery of physical fitness in 
Ontario can better serve those who participate now 


or wish to become involved. 


TABLE 1 


PARTECIPATION SIN. PHYSPCALACT IV ILEY 


FREQUENCY 
OF 
BOTY. NON deo agu Nah 7) S) 


At 


3 Times a Week (a) 
1 Times a Week (b) 


i Times ao Month e) 


Have not Participated: 


Partrcipants z (abc) 
Active 
Patel cipants (ab) 


Number of Cases 


1 See also definitions of these terms on page ii. 


1033 


PANT EGTEAELON 


Peprelimainanry Look~at participation, in’ physical activity 
and those who participate will set the stage for 
understanding the non-participants - a possible target 


group for promotion strategies. 


Panereipaciron in, Physical Activity. 


Respondents in the survey were asked what types of physical 
activity, physical exercise or physical recreation they 

had engaged in within the last month. They were asked how 
Many times they engaged in each activity mentioned. The 
number of times was totalled across all activities and 
converted to times per week or month? in order to categorize 


frequency of participation. 


As Table 1 shows, over half the respondents participated in 
some form of physical activity during the month prior to the 
survey - Most of these were active at least once a week or 
more. (Of those participating, over 90% were active participants). 
This pattern is consistent over the three surveys, with a 
Slight increase in the June 1978 survey whichis probably due 

Po seasonal variations. Although not statistically significant, 
there is a suggestion that people may be becoming slightly 

more active. While the number of non-participants has not 
changed from Nov. '78 to Nov. '79, the number who are active 

at least 3 times a week has increased slightly from 26% to 29%, 
with a corresponding drop in the percent who participate less 


than 3 times a week. 


1 The following conversion was used: 


Times per month Frequency of Activity 
13 or more At least 3 times a week 
AS 12 1 time a week 
ie 3 1 time a month 


TABLE 2 


WHEN ACTIVE PARTICIPANTS BECAME ACTIVE 


a 


WHEN BECAME Percent of Active Participants 
PHYSICALLY ACTIVE NOV. aw akolais «ES, NOV. S478 


More Than a Year Ago 85 


Within the Last 7-12 Months 5% 


foe) 


Within the Last 6 Months LO 


Number of Cases Silt 


If the increase in the number of people who are participating 


is levelling off, it appears that those who participate are 


doing so more frequently. 


Pes paclLecenwor Participation in “Ontario is consistent with 
eheegenerally held sopinion that the 1970s "boom" in physical 
activity is reaching a plateau. Whether this is a temporary 
levelling off or whether as many people as can be expected 
are participating as a result of general promotional 
GCampaltgns by, for example, Fitness Ontario or Participaction 
remains to be seen. (See B, Perrin. Survey of Physical 
Activity in the Regional Municipality of Waterloo, Recreation 


Rose peimeneylew,, VOl 6 seNOwm 4. Feb. 1979, p. 49.) 


Another indication of the levelling off in participation is 
seen when active participants are asked when they became 


Physacally. active on alregular basis. 


PiehougheanOt Statistically stgnrircant;, Table 2 suggests 
that in Nov. '79, more people became active than a 

year earlier in Nov. '78. The percentage who started 
within the last 6 months has decreased from 14% in Nov. '78 
Come eInNeNOVY.s)/9.. Thersdrop to 74% insJune’ 79° 1s 
difficult to explain, and may be due to sampling error, 


seasonal variations, or other factors. 
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WHO PARTICIPATES* 


Participants in the survey were classified according to the 


following descriptive and demographic factors: 


. sex 
. age 
education 
- .OCeEupation 
- income 
ECGLOn Ob Ontarlo 


community size 


Slightly more men (59%) than women (53%) reported participating 
Poepoysical activity. This 6% difference, while statistically 
Significant, is not large. While a similar difference was found 

in the study carried out in Waterloo in 1977 (see Appendix IIT) 
there was no difference found in the two previous surveys (June '79 


ana NOV. 7/8)’. 


In general, as Figure 1 shows, participants tend to be: 


- in the younger age range 
- with more education 


working in professional/executive 
or sales/clerical positions, and 


having higher incomes. 


*Unless otherwise noted, all results in the remainder of this 
report refer to the Nov. '79 survey only. 


FIGURE 2 


REGION OF ONTARIO 


TORONTO AREA 
NORTH WEST HAST, OUTSKIRTS METRO TORONTO 


NON- 
PARTICIPANTS 


PARTICIPANTS 


COMMUNITY SIZE 


SMALL CITIES 


LARGE CITIES (10,000- RURAL 
(over 100,000) 1O:076:0:0)) (under 10,000) 


NON-PARTICIPANTS 


PARTICIPANTS 


On 
N 
oo 


Toraleor three surveys - Nov. %79, Jun. .'79)) Nov eee 


In terms of region of the province, there are no clear-cut 
Gece BLOns Witheregard tO participation, in physical 
activity across the three surveys.* Therefore, data from 

the three were combined. Figure 2 shows that there is 

a slightly higher percentage of participants in the Eastern 
region (likely due to high activity in Ottawa), followed 

by the region on the outskirts of Metro Toronto. The other 
three regions - the North, the West and Metro Toronto are 

all very similar. In general, there are no large disparities 


across regions of the province. 


Similarly as shown in Figure 2, there are no large differences 
in participation across different community sizes. 
Parereipatron appears to be: slaghtly higher in largex 
communities. Again, the data has been combined across the 


three surveys. 


AThemrank orderings of activity per regions differed slightly 
for each survey, due probably to sampling error. 


AVERAGE TIME 
ENGAGED: 


UG mar 0 


OO.) 


over 60 


Min. 
Min. 
Min. 


Min. 


TABLE 2A 


AVERAGE LENGTH OF TIME 


ENGAGED IN EACH ACTIVITY 


ALL 
ACTIVITIES 


+ OF PARTICIPANTS 


WALKING 


JOGGING/ 


RUNNING 


(555 Participants engaging in 991 activities) 


LO 


SQUASH 


ACTIVE PARTICIPANTS 


Looking only at those people who participate at least 

Once a week or more (1e: active participants) almost two- 
thirds of the youngest (18-29 years) and the oldest 

(50 years plus) are active three or more times a week, while less 
ENenwiaves the 80-49 year old group are active this often. 

This may be because the older and younger people have 


more time available (see p. 19). 


46% of the times people engaged in activities, they did so for 
over 60 minutes. A quarter of the people engaged in activities 

for between half an hour and an hour. These data of course 

depend on the type of activity. For example, the majority of times 
people played squash, they spent between 31 and 60 minutes 
(probably because court time is usually 40 minutes). For 

walking however, the average time spent varied considerably -- 

very few spent less than 15 minutes and about 30% walked 

for either 16-30, 31-60 or over 60 minutes. 


The majority (85%) of active participants became active 

more than a year ago, and when asked to describe how they 
exercise, over half (58%) said they have adopted a consistent 
pattern of exercise. About a quarter (26%) described their 
pattern as seasonal while (16%) said they exercised irregularly. 
As might be expected, those who were more active (at least 
three times a week) tended to exercise more consistently 


(67%), compared to those who were active 1-2 times a week (46%). 


There were no male/female differences in exercise patterns. 
However, both younger and older active participants were quite 
consistent (about 60% of respondents), while the middle-aged 
tended to be less consistent with more emphasis on seasonal 


activities. 
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TABLE 3 


ACTIVITIES 


ACTIV GELB S 


Walking 

General Exercise 
Jogging/Running 
Skating/Hockey 
Swimming/Scuba 
Bowling 

Ba Cy Cistn Gg 


Tennis/Badminton 
Ping-Pong 


Weightlifting 


Squash/Racquetball 
Handball 


Dancing 
Basketball/Volleyball 
Gardening 
Curling 
Rugby/Football 
Goulet 

Yoga 

Baseball 
Boating/Fishing 
SOCCEG 

Other 


Number of Cases 


PERCENT OF PARTICIPANTS 


age, 


(1) 
(2) 
(oy) 
(4) 
(5) 
(6) 
IE) 
(8) 


Tibial < 


26% 


° 
xe) 


ae 


foo) 


614 


9 


(Ranking) 


Nov. 


1% 
14% 
645 


SI 
0O 
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ho 
how 
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Note 1. A participation rate of 1% means that approximately 31,000 


people in the province “are taking part in that activity sea 


cautionary note regarding interpretation of small percentages. 


Note 2. An individual may participate in more than one activ Bey. 
thus totals are greater than 1003. 


Le 


NCA VERE LES 


Participants engage in a’ wide variety of physical activities. 
Wetkingers the most popular activity. More than a third of 
Ehemoone tc rpants walk ™— especially in the fall. This drops to 
about, a quarter of the participants in the late spring - 
presumably because of better weather and more opportunities for 


OULcdOOL ectivities. 


The top tive year-round activities are walking, calisthenics, 
HOGs2No, LunniIng, Swimming and bicycling, in order of 

popularity. The popularity of activities is of course seasonal. 
Skating/hockey is very popular in the late fall (and presumably 
more so in winter), while bicycling is the second most popular 


aCoLVitLyeins late spring. 


Table 3 shows all activities listed in order of popularity 

as of Nov. '79 together with their rankings on all three 
surveys. By comparing the rankings of the Jun. '79 survey 
with the two Nov. surveys (which are remarkably similar), 

the seasonal patterns can be seen. Baseball, 18th in the fall, 


Pembiene tnache wate spring: 


tiesinsormation in Table 3 gives only part of the picture. 
Because of the timing of the surveys, participants were asked 
for:the activities they engaged in from mid-October to mid- 
November and mid-May to mid-June. These periods could be 
considered transitional times for seasonal activities. This 


is probably the reason why curling is as popular as gardening. 


Activities which have roughly the same rankings could be considered 
vVear-round activities, 1.¢.: tennis /badminton/Ping—Pong. slike 
Ordering Olractivities in the bottom half of the Listing. should 
bemtnterpretated with caution (1% of the sample is roughly 


GeDaGELCipents).. 
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TABLE 4 


AGE AND SEX DIFFERENCES IN ACTIVITIES 


sex Age 


AGTIVLITIES OVERALL MALE FEMALE Ue 45) 30-49 50s 


Walking 36% 283 603 
General Exercise 
-Calisthenics on 1h 22 
Jogging/Running 16 21 6 
Skating/Hockey 5 2A ~ 
Swimming 1a? 16 9 
Bowling 9 8 £ 
Breve Ping iL 4 6 
Tennis/Badminton 

Ping Pong 6 7 = 
Weightlifting 6 10 2 
Gardening 5 2 10 


For some of the activities, there is a large age and 

sex difference. For example, 44% of the female participants 

walk, compared to 28% of the male participants. Sixty percent 

of those over 50 walk, while only 25% of those 18 - 29 

walk. Swimming is the third most popular activity with women, while 
SOremen 1 1s st led Lor firth place ‘with weightlifting 


(no women reported engaging in weightlifting). 


Males tend to engage in a wider variety of activities. 
Only 39% of men engage in walking or general exercise, 
compared to 76% of women. Not surprisingly, younger 
people tend to engage in the more strenuous activities - 
56% of the younger participants engage in jogging/running, 
skating/hockey or swimming, while only 15% of those 50 and 


Over dO so, 


cs 


TABLE 5 


DO PEORLE. PRED THE YY GH sunr LCRE NTS AG iy bin 


SE Pa ENe: PERCENT TOTAL? IME SAGE VE 
PHYS leAL OF 3 TIMES 1 “TIME 1 “TIME NON- 
ACE Layee POPULATION A WEEK A WEEK A MONTH PARTICIPANT 


Get Sufficient alls 
Should get more 49% 49% 
Number of Cases O55 446 
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DOPE ROREE SERRE THEY TGETSSUPFICIENT ACTIVITY? 


Hat beche speoplewsurveyed (51%) feel that they do get sufficient 
egeivitty. eMove males (54%) than females. (43%) feel this. way. This 
1s consistent with the findings on participation. However, 61% 

of those people 50 years and older feel they get sufficient activity, 
while only 432 have participated at all (they also participate for 


SnoOoLrter.anounts of time); 


Glethbemnon-participants (Table 5), again about half (513) feel they 
should get more activity. There is no difference between non- 
participants and participants on this aspect. However, of those 
active less than 3 times a week, more feel they should get more 
activity. This group would appear to be a prime target for those 
promoting physical activity. In terms of the overall population 

of Ontario, 20% have not participated within the previous month and 
feel they should get more physical activity. When we consider that 
Eiemadulte population Of Ontario is 5.6 million, we are» talking about 


over one million people. 


When asked about their plans to become active, 24% of the non- 
active who felt they should get more physical activity were 
definitely planning to become more involved - an additional 

47% would like to become more involved. Thus over 70% of those not 
active are predisposed to becoming more involved (13% said they 


were physically unable). 


Of those participating one to three times a month, 58% feel 


they should get more activity. 
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TABLE 6 


REASONS FOR NOT BEING PHYSICALLY ACTIVE 


PERCENT sex Age 
NOT — a a 
REASON ACTIVE MALE FEMALE Lalor, 30-49 SAU 


Don't have 


enough free time 34% 20% 
Physically 19% 31% 
unable 

Need more 

encouragement 14% 103% 
No need SS 183 


Have tried, but 
Sind hte OLterrcul tats 


No opportunity 9% 5% 
Other 4% 53 
None 4% 4% 


Number of Cases 


Percentages total over 100% due to- multiple responses. 
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REASONS FOR NOT BEING PHYSICALLY ACTIVE 


Those who were active less than four times a month were 
asked the main reasons for not being more active. 

Almost a fifth of them said they were physically unable. 
As expected, these were mainly people 50 years and over. 
Many said they "didn't have enough free time" or had 

"no opportunity". The rest either "needed more 
encouragement, (14%), ) "had tried, but found it difficult 
to keep up" (11%), or said they had "no need for physical 
activity" (13%). Time and opportunity then, appear to 
be the main reasons people do not participate as much as 
they might like. 


Table 6 shows the percent of those not active for each reason 


for the sex and age groups. 
There are some sex differences - females (17%) feel they 


need more encouragement than males (10%); more males (18%) 


feel they have no need for physical activity than females (9%). 
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TABLE 7 


PLANS FOR PHYSICAL ACTIVITY BY PERCEIVEDSNEED 


PLANS ON TOTAL GET *sURETCTEN SE SHOULD GEE 
PHYS LCA ACTIV LLY NON-ACTIVES AGT IVEY MORE 


Definitely Planning 


Would Like to Take Part 323 47% 
Definitely Not Interested 255 14% 
Physically Unable 17% 13% 
Other/None apply I 22 


Number of Cases 


20 


BEANS VFOR PHYSICAL ACTIVITY 


Those not active were asked their plans to become more active. 


More than half said they were either definitely planning to 

> sOmeminokhe sactlves(19¢) Wor they would like toe (32%) “(Table 7). 
SPmeNOseewiOmreel) they=should get more physical activity, 713% 
are definitely planning or would like to become more active. 
Less than a third (31%) of those who feel they get sufficient 
activity are definitely planning or would like to become 


more active. 


Of those not interested (25%), the majority feel they get 


enough activity. 


These findings have major implications for the promotion of 


physical activity. The majority of those wishing to become 
more active are predisposed - all they need is the opportunity 
Or encouragement. The majority of those not interested feel 


they get enough. 


In terms of age groups, 79% of the younger group are definitely 
planning or would like to become more active, compared to 60% 
of the middle age group and only- 28% of the older group. 32% 
of the older group are definitely not planning to become more 


active, and 30% indicate that they are physically unable. 


By inference, then, those who are not predisposed are probably 


the older people. 
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TABLE 8 


SOURCES OF ENCOURAGEMENT 


(All Respondents) 


VERY SOMEWHAT NOT VERY NOT AT ALL 
ENCOURAGEMENT IMPORTANT IMPORTANT IMPORTANT IMPORTANT AVERAGE 
(4) (3) (2) (ay. 


Family & Friends 29% ZS 
Facilities 36% 260 
Information 223 2549 
Organized Programs 22% 239 
Community Activities/ 14% 2224 
Events 

Awards, Incentives 9% 1.90 


Ce 


ENCOURAGING PARTICIPATION 


All people surveyed were asked the importance of various 
forms of encouragement in beginning or increasing their 
participation. Table 8 shows the importance attached 

to each of six forms of encouragement. The most important 
forms are "the encouragement and support for exercise 

from family and friends" and "more convenient facilities 
for exercise." "Suggestions and information regarding how 
to take part in exercise and its benefits" is seen as somewhat 
less important. "Organized programs or exercise classes" 
and "community activities or events (such aS Fun Runs)” 
are seen aS being not very important, while "awards 

and incentives for participation" are viewed as not at 


allsamportant. 


The ordering of these forms of encouragement has clear 


implications for strategies for getting people involved. 
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TABLE 9 


STRATEGIES FOR ENCOURAGING PARTICIPATION 


Family & Friends - overall "important" 


more important to) females 
younger, people — not older 
. not important to public, school seducatioug 
low income 
. other occupations 


Facilities - overall "important" 


- no sex differences 
- more important to younger people 
not important towZother = occupations 
. public school educatuen 
. low income 
. seen aS more important for bicyclists 
and people who participate in organized 
activities (tennis & hockey) 


Information - overall "Somewhat important" 


more important for females, younger people & 
younger sales/clerical & labour occupation 
not important for public school) education 
important for joggers/runners 


Organized Programs - overall “not very important" 
. more important for females or younger people 
- Noe Important. tor Otner  BwOcCcibag elons 
public school education 
low incomes 
more important for organized activities 


Community Activities 


y overall “not -vervyeaimpoceant : 
Events ne et ees 


no sex difference 
more important for older people 
not important for public school education 
- low incomes 
activities -important to those participating 
in jogging/running, hockey/skating 


Awards & Incentives - overall "not at all important" 

. definitely not important for older people 

- Slightly more important for younger people 

- no sex differences 
Slightly more important for labourers 

: activities - important for those participating 
injogging/running & competitive sports 
(hockey/ basketball) 


2h, 


Table 9 gives a type of profile for each of the forms of 
encouragement. The patterns in this table are quite 
consistent. The forms of encouragement are more for 

younger people, and less so for the older ones. This is 
probably because the older people are either unable to 
participate, are definitely not interested or feel that they 
get sufficient activity. Thus, for older people, these forms 


of encouragement are not likely to be effective. 
Also, these forms of encouragement are less important for 


those with less education and lower income. These people are 


generally less interested in physical activity than are others. 
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TABLE 10 


SOURCES OF ENCOURAGEMENT 


(non-actives only) 


FORM OF VERY SOMEWHAT NOT VERY NOT AT ALL 
ENCOURAGEMENT IMPORTANT IMPORTANT IMPORTANT IMPORTANT AVERAGE 


Family and Friends 22% 15% 30% 2.45 
Facilities IIPS 16% BD 20 
iRELOLMaA tc LON dies 16% 34% PP IA} 
Organized Programs GR: 183 38% 2g 
Conmunwey MAGCELVlEVese elie 20% 41% 2.04 
Awards & Incentives 7% 23% 51% WIAs: 
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As table 10 shows, any form of encouragement is mainly 

Photceat, all amportant” for people who are not active. 
Orwinterest 1s the finding that the order of popularity of 
these forms of encouragement is the same as for the population 


as a whole (see Table 8.) 


If we look closer at people who are not active and divide 

them into those who are "definitely planning" to become 
mavyolvedror “would like to" “and into those who are “definitely 
not planning" or who are "physically unable", we see again no 
change in the overall order - the forms of encouragement are 
simply more important for those with plans and less important 


ToOunthose without: 


et 


TABLE 11 


INTEREST IN OBTAINING INFORMATION 


DEGREE OF INTEREST 
IN OBTAINING 
INFORMATION ON: VERY SOMEWHAT NOT VERY NOT AT ALL AVERAGE 


(4) (3) (2) (1) 


PrEnecsSm sa NU tin Cilon 


Fitness/Lifestyle 32% 
Health 

General Fitness 2 Dic 
Specific Activities 21% 


Nae eee 


28 


INTEREST IN OBTAINING INFORMATION 


Overall, people are "somewhat" interested in obtaining 
Pivormathons On physical activity (Table 11). Most people 

would like information on either "fitness and nutrition" 

or on "fitness, lifestyle and health". Fewer people wanted 
information on "general fitness" probably because this 

category. was not specific enough, or they thought this 

would be included in the information on fitness and 

MUG 1On On litestyle. Information on. “how to take part 

in specific activities" was seen as slightly less important, 
and would probably depend on the activities in which the person 


was involved. 


Again, people who are not active, who are unable or who 
definitely don't plan to become more active, don't want 


PaALormatlon. 


Specific information on fitness (nutrition and/or lifestyle 
and health) was of more interest to females and younger 
people, and definitely not to people with less education, 


and in low income jobs, as well as the older people. 
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TABLE EZ 


ONTARIO GOVERNMENT SPONSORSHIP 


ACTIVE 
(per week) 
PERCENT 2OF NOT 
SEONSOROHEP POPULATION Se MUS ES Lee TEM ACTIVE 


Essential 32% 39% 36% 26% 
Appropriate 48% 48% 503 47% 
Inappropriate 14% 9% 10% DAVES 


Don't Know/ 
Not Stated 5s 4% Ey 7% 


Number “of Cases 1106 S22 236 541 


Be 


ONTARIO GOVERNMENT SPONSORSHIP 


One-third of the respondents (32%) feel that the sponsorship 

of programs to encourage people to become more active is 

an essential activity of the Ontario government. An additional 
fe eer chat lois van appropriate activity. Only 14% felt that 
it was inappropriate. Older people feel that it is less appro- 
priate, as do people who are less active. There are no strong 


regional differences or differences due to the community size. 


In summary, 80% of the population feel that government sponsor- 


ship is either essential or appropriate. 
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PHYSICAL ACTIVITY IN ONTARIO 


APPENDICES 
Pao rOriiles 
A. Seniors 
B. Women 
II. Sample Characteristics 
ITI. Other Relevant Surveys 
IV. Questionnaire 
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APPENDIX I. PROFILES 


A. SENIORS 


FOR purposes Of this “study, Senlovs are ehoce 
S0RandoVve rs 


(Nov. '79) 
SENIORS SAMPLE 

PARTICIPATION (N=362) (N=1099) 

Participate 43% 56% 

Haven't participated 57% 44% 
TOTAL LLMES ACTIVE ~*~ 

(ATS EEAST=) 

3 Times a week 60% 52% 

1 Time a week 33% 38% 

1 Time a month 73% 9% 
ACTIV DLE GS. as 

(Ranked) 
Walking CUE ah) 36% (ale) 
General Exercise 2220 wAleeh) 28s (2) 
Gardening Ogi @(3)) 32 Gales) 
Swimming S (4) 23 (Gey) 
Bowling . eal 6S) coe © 1G), 
Jogging/Running 6% (6) Los G3) 
BLeyoling oe Te) 7 CW) 


Fa aise Vel PaAmMeS Olly, 
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SENIORS 


(NOWe 7,99 
SENIORS SAMPLE 

Pinte riGNn PHYSTCAL ACTIVITY 

Get sufficient 61% 513% 

Should get more 39% 49% 
REASONS FOR NOT BEING ACTIVE # 

Physically unable 31% 19% 

Not enough free time 20% 34% 

No need 18% 13% 

Need more encouragement 10% 14% 

have trvedq, but find at 

chipgicaWers We 9% 113 

N@ Opportunity 5% 9% 
PLANS FOR PHYSICAL ACTIVITY # 

Definitely planning 9% 19% 

Would like to take part 19% 32% 

Definitely not interested 32% 25% 

Physically unable 30% 17% 


“fewer seniors participate than other age groups 


“However, those that do, are more active, but for 
shorter periods of time 


"60% of seniors walk 
°61% feel they get sufficient activity 


“many (31%) are physically unable, and many (32%) 
are definitely not interested in becoming more 
active. 


#Non-active only 
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APPENDIX I. PROFILES 


B. WOMEN 
(NOWs aes) 
WOMEN SAMPLE 
PARTICIPATION 
Participate 533 56% 
Haven't Participated 47% 44% 
TOTAL TIMES ACTIVE* 
(AT LEAST =) 
3 Times a Week D2e 53% 
1 Time a Week 40% 38% 
1 Time a Month 83 9% 
ACTIVITIES (RANKED) * 
Walking 44% (1) 363) 
General Exercise B2 oer c2)) 2S ay) 
Swimming 142° (3) 102 een (53) 
Jogging/Running 9% (4) L623) 
Bowling Oa) 9% (6) 
Bicycling 93 (6) se ID) 
Hockey/Skating See eth)) Wa LS) 


* Participants only 
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WOMEN 


(Nov. '79) 
WOMEN SAMPLE 
SUG lean): PHYSICAL ACTIVITY 
Get Sufficient 43% 512 
Should get more Sikes 49% 
REASONS FOR NOT BEING ACTIVE+ 
Not enough free time Sue (Te) 34% (1) 
Physically unable DOR NA) ASS OP) 
Need more encouragement oe 03) ae (3) 
Mavepireed, but, Lind: 1 
Cerri cule 153 (4) LESS) 
No need Ee AGS) 1325 7(4) 
No opportunity Oe (0!) G2) 7 (6) 
PiGANoe fOR PHYSICAL ACTIVITY+ 
Definitely planning 20% 19% 
Would like to take part 35% 32% 
Definitely not interested 22% 25% 
Physically unable 16% dle(L 


“slightly fewer women participate, but are about 
as active as men 


eeheyvepatrncrpate torn slightly shorter periods 
°76% walk or engage in general exercise 


“they appear to engage in a narrower range of 
activities 


pfeweruteela they get sufficient activity 


+ Non-active only 
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APPENDIX II. SAMPLE CHARACTERISTICS 


NOV. '79 
NUMBER PERCENT 
ONTARIO TOTAL eh etter = 
EL OG 1003 

REGION: 
Toronto Shape) 32 
Metro .Outskires iss: 14 
Bastern Ontario 188 Ay 
Western Ontario 298 PEF 
Northern Ontario 110 FO 
AGE: 
ToutO. 29) years 342 Sal 
30 to 49 years Siteits, 35 
50 years and over 364 3:3 
DiucdenOL stake IZ ui 
SEX: 
Male 548 50 
Female BY, 50 
COMMUNITY SIZE: 
500,000 and over 403 37 
OO 00 0g.c Or 50107, 0:0.0 250) 21 

BOO Om tor O0r00.0 88 8 

PO OO Oe ars 0 40;0'0 Is) Tr 
Rural, farm and non-farm 228 PxAb 
EDUCATION: 
Publicwschool,or Less T58 14 
High Schoo! 779 70 
University 167 1S) 
Did not state 2 * 
OCCUPATION: 
Professional/Executive 239 22 
Sales/Clerical Lad 168} 
Labour 430 39 
Other 27-5 25 
Did, not state 21 2 
INCOME : 
Under $10,000 149 14 
S107,000.to S14 ,.999 1:43 LS 
Sa O00wCOns 19°.999 158 14 
S205, 000 and up Al: 37 
Did not state 245 Ox 


Note: Percentages may not add exactly to 100 due to rounding. 
Exact numbers and percentages for the Nov. '78 and Jun. '79 


Surveys are slightly different from those given above, due 
to variations in sampling. 


*less than 0.53 
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APPENDIX Lil. “OTHER RELEVANT SURVEYS 


The following lists other significant surveys 


which may be of interest. 


PeGiIn,) BUEL. survey Of Physical Activity in the 
Regional Municipality of Waterloo. 
Recreation Research Review, Volume 6 Now 4 
Heb. 1979, pg. 48-52. 


The Perrier Study: Fitness in America 
Perrier - Great Waters of France, Inc. 
New York, Jan. 1979. 


1976 Survey of Fitness, Physical Recreation and Sport. 
Gulture Statistics: Recreational Activities 
peaeisticonCcanada Cat. 8/-501 Occasional, Nov.1978. 


Hongitudinal Data on the Participation of Canadians 
TneOutaoor Recreation Activities: 1967 - 1976: 
Socio - Economic Research Division, Parks Canada 
SERD 77 — 15. Aug: “1977; Dep ai ee ea 


Tourism and Recreational Behaviour of Ontario 
Residents - fee proliles Of Participants 
Ontario Recreation Survey, 

OuecenVSeracrk, -TOronto  jouly 19:77. 


National Adult Physical Fitness Survey 


President's Council on Physical Fitness 
and Sports. Washington, May 1973. 
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Appendix IV Questionnaire 


ASK EVERYONE 


Tae What) type: of physicals activity phyoctcan 
exercise or physical recreation have you 
endaged Inj) wt ateall; within the lasceemonth. 
( ) = DID NOT ENGAGE? GOSTOsO. 22 
ST eMEN TE LON: 

PROBE: ANY OTHERS? 


2ND MENTION: 
PROBE “ANY OTHERS? 


3RD MENTION: 


Dis FOR EACH ACTIVITY MENTIONED, ASK: 
How many times in the last month did you 
engage in this activity? RECORD BELOW 


c. What was the average length of time 
involved each time you did this activity? 
RECORD BELOW. 


# 

ie erG OE AC yi inva TIMES AVERAGE 

1ST MENTION O25 = ES smisnsSee 
Lo = 30) minse. 2 
31860 nian Sees 
over 60 mins..4 

2ND MENTION OF Ss Loe minseee 
16. — 30 mins 
SL yv—.607 mins = 
over 60 mins..4 

3RD MENTION Oe el Saati See 
Gees Oem nS 
315 —- 60 mains... 
over 60) mins ...4 

Die Doyyou, think that you,get sufficient: physical 

aCEIVIty OF do you feel “that you should be more 

active? 

Crlro Gb eel EN Pe AG TEV eye oe oe i 

SHOULD SGH TeMORE PHYS TCAL AGREVITRY 2 


LO 


ASK QUESTIONS 3 & 4 ONLY OF THOSE WHO DID NOT 
ENGAGE OR WHO ARE NOT ACTIVE 4 OR MORE TIMES PER 
MONTH (TOTAL FOR ALL MENTIONS IN Q. 1b) 


On this card are some reasons people have for not 
being physically active. Which of 
these would apply to you? HAND CARD "F" 


Nem SD enmOkeME TO BE PHYSICALLY ACTIVE). ..<.<is 000% 1 
PvE tT  BULOR INDI? DIFFICULT TO 

BETO s me eRe eset re, one te tstich el s tele Z 
Poem eORLUNT YeulOs DE “PHYSICALLY ACTIVE... ..6.6.0% 2 Ss) 
DONA HeENOUGH OE REE TIME. occ ciee «eee ee eee ess 4 
ep miOnte OE NCOURAGUMENT « oes cess teceepeceeec es 5 
pimiBere de Eee ON A DIG) ietetolelars <1s' 6. 62s 1eu6) so ¢ ofe-s)< oe o.oie o)s/ el 6 
STARR CVSOPECIEY ) y 

MOINS 25 Glo one GO coat ee 8 


Please look at this card and tell me which 
One statement would apply to you? HAND CARD "G" 


DEFINITELY PLANNING ON BEGINNING SOME FORM 


Cetera leAbeACTEVELY “IN THE NEAR FUTURE... ..%«-. 1 

WOULD LIKE TO TAKE PART IN SOME FORM OF 

Sa dame Ne LV tel Yoo Gs le oboe cele sins s 60 ise) s 010 6.6 © 00 0 66 2 

DEFINITELY NOT INTERESTED IN TAKING 

pe Nee oe IgA TWiT Yoo, 1 «cles ¢ 0 0 0 1656 0.6 60 0 = 0 3 

PHYSICALLY UNABLE TO TAKE PART IN PHYSICAL 

PD Cle Met Notte lete iets te! ote isle «1 os «sls ies «4100 016 + 00/0 6 ¢ +8 4 

OTHER (SPECIFY) 5 
IN@NEveue fete ie cates oo) eers) see sre 6 


ASK QUESTIONS 5 & 6 ONLY OF THOSE WHO ARE ACTIVE "4 
OR MORE" TIMES PER MONTH (TOTAL FOR ALL MENTIONS 
NG OLe LD) 


When did you become physically active on a 
regular basis?- DO NOT READ LIST. 


LOPSCNN) GASND GON MITTS SS 50 Rie Serre eee ach 1 
RatnENeBASTEs — ll 20MONTHS.. <.:.. > Seer se ve Me Cotte 2 
MORe PHAN 2 MONTHS AGO........-.... Sho HO RBS 

DON'T KNOW....... ici agence eer A 


hi 


Which one of the statements on this card best 
describes the way in which you exercise. 
HANDS CARD Geil 


IT HAVE A FAIRLY CONSISTENT PATTERN 

OF “EXERCISE FROM WEEK LO WIE Kier s-s\si5) «100s! cele tare eels er ik 
MY PATTERN OF EXERCISES LENDS Os BEVERREGULAR 

ON A» WEEK BY WEEK BASIS, AS =2°AM ACTIVE AT 

SOME TIMES AND DO VERY LITTLE OR NONE AT ALL 


AT (OTHE Res LIME Sich soatotel «totals! «1 etc) sveliclelel shelerelfolenolelouerevene rete 2 

I TEND TO BE MUCH MORE ACTIVE DURING SOME 

SEASONS] THAN DURING LAE RES OPS titan Y BA oe went pene 2) 
NONEixve ets stele s1sle «isl etauciote 4 


ASK EVERYONE 


Ie 


Would you please tell me how important each of 
the following would be in encouraging you to 
begin or to increase your participation in 
physical wactivity2. -HAND CARD aE” 


SOME NOT NOT 
VERY WHAT VERY AT ALL 
IMPOR- IMPOR- IMPOR= TMeOR— 
TANT TANT TANT TANT DK: 
Awards, incentives 
EOGmPaibLeipat Lol... al 2 8 4 D 
Community activities 
Or events (such as 
PRU EMTS) secleyte eer. ale 2 eS 4 5 
Encouragement & Support 
for exercise from family 
lalel SeiculcvaXe la eae - ih 2 S 4 5 
Suggestions & 
take part in exercise, 
Sere SmbDenet 1 ts... 4... ib 2 5 4 2) 
Orginized programs or 
exercise classes.... 1 2 3 4 5 
More convenient facili- 
ties for exercise.... 1 2 3 4 5 
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of Would you please tell me how interested you would 
bemlor Obtaining. ...). 
HAND CARDs"J" 
SOME NOT NOT 

VERY WHAT VERY AT ALL 
INCE R= SINTERS INTER- INTER- 
EorEDEE STE DS ESUEDs ESTED 

General fitness 

PaeowmatiOn?....'s al 2 3 4 

Suggestions regarding 

how to take part in 

specific physical 

activities (e.g. jog- 

Cuncgyebicycling, cross- 

Seeumtiy eskiing, e€tc.)?.... L 2 3 4 

Information on fitness 

SiGe ELON? . 6... 1 2 3 4 

Information on fitness, 

Petestyle & health?... i 2 3} 4 

De What is your opinion of the Ontario Government 


sponsoring programs to encourage people to 
become more physically active? Do you think it 


pSmanece.. READ LIST 
Pap pLOprLate ACtiViLty OL gGovernment?......-. i 
PepGEoOpGiate activity Of government? ...... 2 
Poole aleeactivit ty Of GOVEIMMent:. 2. sis s+ se 3 
DO NGSEICN@Wicrewer enced Sanco cers co tela tar 4 
NOTE: This questionnarie was used for the November 1979 
survey. For the November 1978 and June 1979 surveys, 


only questions la, 1b, lc and 5 were used. Questions 


used to collect demographic data are not included 
above. 
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NOTES 
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